
Request For Proposals (RFP) 
Farmers’ Market Promotion Videos 

for California Alliance of Farmers’ Markets / Ecology Center 
2530 San Pablo Ave. Berkeley, CA. 94702 

ecologycenter.org | farmersmarketalliance.org 
 
Purpose:  
The California Alliance of Farmers’ Markets (the Alliance), a program of and coalition led by the 
Ecology Center (EC), seeks a video production company or individual (Contractor) to create 
two, 30-second promotional videos to elevate recognition of Certified Farmers’ Markets across 
the state. The videos will be used for ads and content on social media platforms, including 
YouTube, Facebook, Instagram, etc. One or both of the videos to be produced with a Spanish 
language version. Videos to include visible script for hearing-impaired viewers.  
 
EC staff will select a Contractor based on portfolio, skill set, professionalism, and 
knowledge/understanding of our work. 
 
Please send proposals, including an estimated price for project, to Amy Kiser, 
amy@ecologycenter.org 
 
At minimum, please include the following information: 
- Background information about Consultant or Firm 
- 3-5 past, related work samples 
- Response to video descriptions, see page 2. 
- Insurance Policy Coverage 
 
Proposed Timeline 
RFP Released - May 8, 2018 
RFP Deadline -  May 29, 2018 
EC Selecting Firm - June 5, 2018  
Contracting and Kick-off Meeting - Sometime the week of June 11, 2018 
Video #1 Creation by July 15, 2018 
Video #1 Finalized by July 31, 2018 
Video #1 distribution/publishing by EC August 2018 
Video #2 Creation August - September, 2018 
Video #2 Finalized by October 15, 2018 
Video #2 distribution/publishing by EC November 2018 
 

Please send your proposal to Amy Kiser by May 29, 2018. 
We thank you for your interest in working with us and look forward to your proposal! 

 
 

https://farmersmarketalliance.org/
https://www.cdfa.ca.gov/is/i_&_c/cfm.html
mailto:amy@ecologycenter.org


Introduction 
The Ecology Center was incorporated on April 22, 1970, and is a 501c(3) nonprofit based in 
Berkeley, California. EC’s programs are centered on six major areas: Waste, Water, Energy, 
Toxics, Transportation, and Food. EC’s mission is to inspire and build a sustainable, healthy, 
and just future for the East Bay, California, and beyond. 
 
The California Alliance of Farmers’ Markets, founded in 2014, is a statewide coalition working 
for the betterment of the certified farmers’ market industry through policy advocacy, professional 
development, and promotions. In 2017, the Alliance was awarded a federal Farmers’ Market 
Promotion Program grant to promote certified farmers’ markets across the state. Under this 
three-year grant (2017-2020), we will develop 10 major (video/radio) media products and 30 
smaller (memes, social media posts, infographics) products. The two videos mentioned in this 
RFP are the first two products. This project aims to increase recognition of California farmers’ 
markets, increase customer counts at markets across the state, and increase farmer sales at 
markets. EC staff and Alliance members have identified key strategic themes for the media 
materials and will work closely with the Contractor to develop script and identify significant 
imagery. 
 
Video Descriptions 
 

1. “Fun for the Family” -  Farmers’ Markets are sometimes mistakenly considered only for 
wealthy white individuals, and that even a simple carrot costs an extortionate amount. 
Busy parents may not think of farmers' markets as their go-to for groceries, or that kids 
won't eat food from the farmers' markets. How do you persuade them to change their 
thinking? 
 

2. We Grow What We Sell - Californians are not going to their local farmers’ market 
because false claims lead them to think they can get the same fresh, local produce at 
large retailers like Sprouts. At certified farmers’ markets the people selling the food have 
grown the food. Farmers’ Markets are the backbone of what people love about California 
- fresh, delicious, locally grown food.  How would you demonstrate the value of the direct 
connection to the farmer? 

 
The target audiences are: California residents who live in proximity to a certified farmers’ 
market. New customers. Families. Low-income communities. Women, who do the majority of 
shopping for households.  
Length: Thirty (30) seconds. 
Style: Ideally the videos will be live action, filmed in farmers’ markets (which we can arrange). 
Actors/Narration: We are looking for a company that could provide actors, as well as support 
regarding script development to emphasize our key themes. 
 
Promotion, placement, and analytics will be carried out by EC. 


